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Bud Mayo selects Barco exclusively for his new digital cinema 

chain “Digiplex Destinations” 

Barco has just signed an exclusive agreement with Bud Mayo, founder and 
former CEO of Cinedigm turned exhibitor, to install 19 screens in Mayo’s East 

Coast theaters by the end of April as the first part of a widespread deployment 
planned for 2011. The new theater chain, called “Digiplex Destinations,” will be 

built through acquisition by Mayo and features Barco’s 2K digital cinema 

projectors exclusively, which the company can readily supply to meet Mayo’s 
aggressive installation schedule. 

Rancho Cordova, CA USA – 30 March 2011 – Digital cinema pioneer Barco is moving forward to immediately 

deploy the first of many projector systems for the new Digiplex Destinations circuit, which will be self-

financed by Mayo. The deal also includes a service agreement which entails comprehensive installation, 

service, customer support and warranty by Barco. 

“Over the years, I’ve become intimately acquainted with all of the digital cinema projectors in the market, 

and Barco’s best-of-breed projectors and support team offer high quality and performance,” commented Bud 

Mayo, founder and former CEO of Cinedigm, the digital cinema pioneering company. “Having worked closely 

alongside Barco on the industry’s digital cinema rollout over the past 10 years, I’ve seen the company and 

its products lead the market in innovation and reliability, and I look forward to strengthening our relationship 

over the coming years.” 

The new Digiplex theater chain will emphasize a commitment to alternative content, with the goal of 

becoming a “destination theater” offering a variety of top-notch entertainment.  In addition to 2D and 3D 

first-run movies, the cinemas will exhibit live and recorded broadcasts of theater, opera, and musical 

performances, interactive video gaming sessions, and more. 

 

With Guinness World Record-winning brightness, Barco’s 2K projectors feature vibrant colors and 

exceptionally rich contrast levels for an unparalleled 3D experience.  The efficiency that enables this world 

record light output is the same technical superiority found in Barco’s innovative optical systems, which 
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results in the lowest total cost of ownership for exhibitors.  Other cost-minimizing features include a modular 

design that enables easy serviceability, fast technician learning curves, and extended product lifetime.  

 

“We are pleased and honored that Bud has selected Barco, building upon our long-term partnership in the 

digital cinema industry,” commented Patrick Lee, VP Digital Cinema for Barco North America. “We look 

forward to supporting the success of Bud’s new cinema venture in every facet of his business, beginning with 

the immediate deployment of our industry-leading 2K projectors.” 

 

About Barco 

Barco, a global technology company, designs and develops visualization products for a variety of selected 

professional markets. Barco has its own facilities for Sales & Marketing, Customer Support, R&D and 

Manufacturing in Europe, North America and Asia Pacific. Barco (NYSE Euronext Brussels: BAR) is active 

in more than 90 countries with about 3,500 employees worldwide. Barco posted sales of 897 million euro in 

2010. 

 

About Digital Cinema Destinations Corporation 

Founded in 2010 and headquartered in Westfield, N.J., Digital Cinema Destinations Corporation is dedicated 

to transforming movie theaters it operates into interactive entertainment centers. Operating under the brand 

name, “Digiplex Destinations,” DCDC will provide consumers with uniquely satisfying experiences, combining 

the full promise of digital technology with engaging, dynamic content that far transcends traditional 

cinematic fare. DCDC customers will enjoy live sports events, concerts, conferences, operas, videogames, 

auctions, fashion shows and, on an ongoing basis, the very best of first-run movies. DCDC is a privately held 

corporation. For more information, visit www.digiplexdest.com.  
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